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BSE Code 532163 

NSE Code SAREGAMA 

Reuters Ticker SARE.BO 

Bloomberg Ticker  SARE IN 

CMP (INR) (as at 30th Oct 2020) 662 

Target (INR) 815 

Upside(%)                        23 

Recommendation   Strong Buy 

Shareholding Pattern (%) 

 Sep-
2020 

Jun-2020 Mar-
2020 

Promoters 59.05 59.06 59.06 

Institutions 9.14 10.15 9.06 

Non-
institutions 

31.18 30.79 31.88 

Market cap (INR Cr.) 1,153 

Outstanding Shares (Cr.) 1.74 

Face Value (INR)  10.00 

Dividend Yield(%) 0.23 

TTM P/E (x) 16.49 

P/B (x) 2.5 

Debt/Equity 0.03 

Beta  0.40 

52 Week High/ Low (INR) 716 / 185 

Avg. Daily Vol. (NSE)/1 yr. 33,231 

Stock Scan 

Company Overview  

Saregama India Ltd (Saregama), a part of the RP Sanjiv Goenka group 
is India’s oldest music label, youngest movie studio and one of the 
popular content producers of the country who owns the largest music 
archives in India, one of the biggest in the world. Saregama is a rich 
treasure house of music and home entertainment for over a century. 
Company has been associated with the development of Indian music 
from the time the first recording was done in India in 1902. It is the 
custodian of over half of all the music ever recorded in India which 
makes Saregama the most authoritative repository of the country’s 
musical heritage. 

Company has the largest library of intellectual property (IP) rights 
related to songs, film dialogues and background scores. Saregama has 
its significant presence in licensing along with expansion into other 
branches of entertainment - publishing, retail, film production and 
digital content. Company sells music storage device viz. Carvaan (a 
digital audio player), music card, audio compact discs, digital versatile 
discs and also deals with related music rights. It is also engaged in 
production and sale/telecast/broadcast of films & TV serials, pre-
recorded programmes and dealing in film rights. 

02nd November 2020 

Investment Rationale 

 

Company operates mainly in three business verticals – Music 
contributing ~86% to the total revenue, TV serials & Films 
comprises of ~13% and Publications ~1%.  

Saregama holds the richest catalogue spanning across genres like film 
& non- film songs, devotional music, classical, ghazals, folk and 
indipop in more than 18 languages. 

Company owns IP rights for more than 1.30 lakh songs, 6,000+ 
hours of television serials and 59 movies as of Q2FY21. It has the 
best music distribution network of Indian music in India and 
worldwide with of 29,000+ retailers. 

Stock vs. Nifty (Relative Returns) 

Source: Company Data, SMIFS Research  

Financial Performance at a glance (Consolidated) 

 

Source: NSE 

Research Analyst 
Shreyansh N. Mehta 
Smifs.institutional@smifs.com 

(Rationale Continued…) 

Unique Product Portfolio 

Particulars (INR Crore) FY18 FY19 FY20 FY21E FY22E

Total Sales 356.6 544.7 521.5 469.3 556.1

Growth % 63.2 52.8 -4.3 -10.0 18.5

EBIDTA (Ex OI) 36.3 38.2 60.5 115.9 124.0

EBIDTA margin(%) 10.2 7.0 11.6 24.7 22.3

Profit after tax 28.3 54.3 43.5 85.8 94.3

PAT margin(%) 7.9 10.0 8.3 18.3 17.0

EPS (INR) 16.2 31.2 25.0 49.3 54.2

BVPS 219.4 246.0 229.2 276.5 325.7

P/E(x) 35.0 18.3 22.8 11.5 10.5

P/BV(x) 2.6 2.3 2.5 2.1 1.7

ROE (%) 7.4 12.7 10.9 16.6 17.8

ROCE (%) 9.7 18.6 14.9 18.9 22.8

EV/EBIDTA (x) 27.4 27.4 16.4 9.8 7.6
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86%

13%

1%

Revenue Split Up in FY20 (%)

Music

Films/TV Serials

Publication

Hindi
26%

Bengali
22%

Tamil
9%

Telugu
7%

Punjabi
6%

Marathi
5%

Malayalam
5%

Gujurati
3%

Others
17%

Regional Content Consumption as of FY20 (%)

Saregama through its Carvaan, a digital audio player intends to provide interesting content for all age groups. 
Company leverages its media presence, including digital media, to reach out to current as well as prospective 
audiences in an engaging manner. Under the banner of Yoodlee Films, company produces thematic and 
award-winning films that are primarily aimed at digital audiences. 

 

Saregama is basically a content IP company, both in audio and video. Unlike some of the of the international 
music labels, Saregama’s song IP ownership includes both the Master (actual song) and Publishing rights 
(lyrics, composition) across all media for global territory. All adaptations of these songs need Saregama’s 
approval.  

 

 

 

 

 

 

 

Company is uniquely poised and investing heavily to benefit from the regional language content with large 
music IP ownership across 18 different languages, Hindustani, Carnatic and Classical music. 

Company has started enhancing its catalogue of music IP with high focus on monetization and return on 
investment through new film music acquisitions across Hindi and Tamil films and non-film songs across 
Punjabi, Bhojpuri, Gujarati, Tamil other regional languages. It is also continuously re-interprets existing songs 
through new age artistes targeting the younger age group. 

 

 

(Rationale Continued…) 

Creation Of Music IP 

Source: Company Data, SMIFS Research  
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Saregama is the pioneer of the Indian music industry, evolving into a premier diversified content player 
focused on the monetization of existing IP and building of new IP. 

Company has been monetizing its retro content and strategically investing in newer content. In FY20, over 
30% of Saregama’s songs, by count and licensing revenue had come from music acquired from films in 21st 
century and rest 70% from the 20th century songs. 

Its evergreen catalogue remains the preferred choice across audio OTT platforms, Youtube, radio stations, TV 
channels, web series, brand advertisements, concerts etc. In FY20 its catalogue usage on digital media has 
increased multifold to 63 bn against 53 bn in FY19. 

In Q1FY21 company has digitized and released 11,000 additional songs on streaming platforms. Company 
has started investing heavily on new music with small budgeted movies. Slowly it is also moving towards large 
budgeted movies. Saregama owns music of Akshay Kumar’s upcoming movie Bell Bottom, Ajay Devgan’s 
movie Maidaan and 8 new Tamil movies. 

It aims to garner over 20% market share in the new film music acquisition market over next three years which 
is ~Rs. 400 cr annually. Company plans to invest Rs. 200 cr over the next three years for music acquisition. 

 

 

 

 

 

 

 

 

 

 

Company’s music licensing revenue is growing fast as it posted a growth of 22% YoY to Rs. 238 cr in FY20 
which was almost double the Indian music industry average of 11%. 

Saregama’s music is licensed to over 45 OTT global platforms for online streaming. This segment has seen 
over 40% YoY growth to 6.4 bn streams and is expected to grow even faster. It also licenses its music to 
television channels for use in various TV serials, reality shows, promotions, etc. and also to production 
houses. 

(Rationale Continued…) 

Monetization Of Music IP 

Focus On Driving Revenues Through Licensing  

Source: Company Data, SMIFS Research  



 

SMIFS Limited 

5F, Vaibhav, 4 Lee Road, Kolkata – 700020, India 

 

Page No. 

 4 

PCG/HNI Research 

Saregama India Limited 

Investment Rationale 

129.7 138.8 147.8

194.9

238.1

FY16 FY17 FY18 FY19 FY20

Steadily Growing Music Licensing Revenue (Rs. Cr)

There has been rising popularity of video streaming in India as the platforms like Netflix, Disney+ Hotstar, 
Amazon, MX Player etc. are aggressively investing in Indian content. Most of these new shows license 
Saregama owned music for the global territory, thus creating a rapidly growing revenue stream for the 
company. 

Company has 25 channels on YouTube with a subscriber base of over 34 mn. The monthly views on 
YouTube have grown from 0.5 mn to 640+ mn in span of over 4 years which leads to increased revenues for 
the company. 

Saregama also licenses its music library to a collective body called PPL for Public Performance licensing. This 
society is responsible for issuing licenses for playing of music in events, shows, parties held in public places 
and in commercial premises like hotels, pubs, shops, malls etc. Company also gets a share of the revenue 
generated from the issue of these licenses. 

 

 

 

 

 

 

 

 

 

Saregama has recently striked global licensing deal with Facebook, Instagram, Spotify, ShareChat and Moj. 
All these platforms are leaders in their respective segments of music streaming and social media which would 
provide greater potential reach for the Saregama catalogue among the younger generation. 

 

In film segment, Saregama’s production house ‘Yoodlee Films’ focuses on creating content for 3rd party 
digital platform. Saregama makes films with the lowest expenses along with the help of an experienced in-
house creative team. It focuses on many innovative strategies to make highly thematic films in all languages 
aimed at the growing digital-first audiences across the world. 

Company doesn’t make films for theatre. It only makes film for the younger audience aging from 18-35 years 
and that too for digital media. It’s the only young movie studio in India that has been able to produce and 
license 13 films to Netflix and Disney+ Hotstar in just 3 years.  

In Q1FY21 company released two Yoodlee films on Netflix - Chaman Bahaar and Axone and both of them 
trended on Netflix Top 10 list. In Q2FY21 company sold rights for hindi remake of ‘KD’. Company released 
‘Bahut Hua Sammaan’ movie in September 2020 on Hotstar, ‘Comedy Couple’ released on Zee5 in October 
2020 and expects 2 more movies to be released in FY21. 

The company has plans of 50 new films and web series in the next three years, thus leveraging stronger 
films to create revenues and making Yoodlee Films a potential player in the segment. 

(Rationale Continued…) 

Strikes Global Licensing Deal To Increase Reach 

Movie & TV Business Under Focus To Aid Revenues 

Source: Company Data, SMIFS Research  
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Over the last 19 years, Saregama has created a leadership in producing 6,000+ hours of content for Tamil 
channel Sun TV with its current serial Roja has been rated as number one show in the highly competitive 
Tamil broadcasting market for over 6 months.  

Company works with Sun TV which provides the least revenue only because of its arrangement to retain the 
IP. It’s a profitable business but company does not expect it to grow much as it cannot work with any 
competitor. At any given time company broadcasts 3-4 serials creating around 15-16 hours of content per 
week.  

Company has resumed the shoots for its film & TV serial from July 2020 which were stopped during lockdown 
(full Q1FY21). Through the monetization of IP of the serials owned by Saregama on other platforms like 
YouTube, company has started receiving an additional source of revenue from the older episodes of older 
serials. 

In H1FY21 company has made license (remake, dubbing) deals for 2 Tamil TV serials in Telugu language. 
Saregama has plans for launching a new Tamil TV serial in November 2020. Going ahead in next 3 years it 
has plans for over 1,800 hours of new TV serials content.  

 

Saregama’s flagship and revolutionary product, Carvaan was launched in 2017 which has been highly 
acclaimed and has taken the market by storm. Carvaan, is a perfect blend of digital technology and a retro 
form factor. It is an innovative audio player with 5,000 preloaded songs and other features like Bluetooth 
speakers, USB and FM/AM radio. 

Its the most differentiated and premium music brand in India allowing customers to listen to their favorite 
music anytime without any ad breaks. The product is designed to cater to the needs of 40+ age group and 
positioned as a perfect gifting option by the young generations to their parents/relatives on different 
occasions besides corporate gifting. 

In the last two years, Saregama has successfully launched multiple variations of Carvaan – Carvaan Premiuim, 
Carvaan Gold, Carvaan Mini and Carvaan Gold in terms of sizes, price points and languages, including one 
with Harman Kardon and WiFi enabled Carvaan. The product is retailed through 29k+ retail outlets and all 
leading e-commerce platforms. 

Saregama plans to evolve the brand from a standalone Product to a Platform offering all kinds of daily 
updatable audio content to people living in India and abroad by supporting 3rd party music and podcasts 
through streaming. The biggest advantage of converting Carvaan to a Platform is that it will allow the 
company to generate recurring advertising and subscription revenue in next 18-24 months as it believes 
podcast consumption will be big in future. 

From Q2FY21, 285 Podcasts stations are available on Carvaan 2.0, with daily average consumption being 37 
mins /day/ user.  

Carvaan sales started growing with the opening up of retail networks and from 15k units in Q1FY21, Carvaan 
sales went up to 81k in Q2FY21. Q1FY21 sales was mainly affected by retail stores being shut and majority of 
sales being through e-commerce platforms. With lots of elderly people stuck at home, the latent need for 
Carvaan has been rising since lockdown.  

Company is hopeful of a pick-up in sales with the upcoming festive season. Management highlighted that 
they would be little cautious on the marketing spend on Carvaan and rely on natural pull in demand from 
market in FY21. 

(Rationale Continued…) 

Carvaan - Product To Platform 
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The Publication segment includes the publication of Open Magazine, a weekly current affairs and features 
magazine, through a 100% owned subsidiary. The magazine targets the top strata of the society and highly 
intellectual readers and provides platform to top brands to promote their product and services. It is also 
available as an e-Magazine to enhance its reach beyond boundaries. 

 

Saregama has strong liquidity position led by healthy accruals from core operations. The working capital 
utilization of the company has also remained moderate. In addition, company enjoys considerable financial 
flexibility for being a part of RP-Sanjiv Goenka Group. The company does not have any major long-term debt 
service obligations. 

 

Company’s consolidated sales in Q2FY21 fell by 31% YoY to Rs. 108 cr and posted a PBT of Rs. 38 cr with PBT 
margin of 35%. 

Saregama posted consolidated PAT of Rs. 29 cr in Q2FY21, growth of 49% YoY which was mainly driven by 
increased consumption of Saregama IP - music, films, TV serials on digital media by people staying at home 
and also lower advertisement & marketing expenditure. Its H1FY21 PAT stood at Rs. 45 cr against FY20 PAT of 
44 cr. 

For FY20 Saregama’s consolidated revenue decreased by 4% YoY to Rs. 522 cr mainly due to decline in 
Carvaan sales to 7.41 lakh units from 9.04 lakh units in FY19. Its PAT was down by 20% YoY to Rs. 44 cr. 

 

The Indian Media & Entertainment (M&E) industry was estimated at Rs. 1.67 tn in 2018 with a growth of 13% 
over 2017, according to FICCI, the Indian M&E sector. The industry is expected to reach revenue of Rs. 1.87 tn 
in 2021-22, owing to the acceleration of digital adoption among users across geographies mainly due to stay-
at-home environment due to pandemic. 

Indian M&E industry is on an impressive growth path. The industry is expected to grow at a much faster rate 
than the global average rate. It is estimated to reach ~Rs. 3.1 tn by 2024 at a CAGR of 13.5% from FY19-24. 

As per E&Y and FICCI, the Indian music segment grew 10% to reach Rs. 15 bn in 2019. It is expected to grow 
10% annually till 2022, on the back of increased digital revenues, performance rights and synchronization 
rights. India was at the 19th position in IFPI world rankings of music markets and is expected to enter the top 
10 music markets by 2022. 

Government of India has supported M&E industry’s growth by taking various initiatives such as digitizing the 
cable distribution sector to attract greater institutional funding, increasing FDI limit from 74% to 100% in 
cable and DTH satellite platforms and granting industry status to the film industry for easy access to 
institutional finance. 

The entertainment Industry in India is booming mainly because of the good content of films, TV series, web 
series, music, short-format content, animation content, etc. The Indian Music Industry has experienced a 
change in the music ecosystem resulting in an uptake of consumption backed by the growth of digital 
consumption due to increase in smartphone popularity along with falling cost of data, development of 
digital infrastructure, falling piracy rates and with the stay-at-home environment due to pandemic. 
Saregama is uniquely placed in the content creation ecosystem, both in audio and video and will be 
benefitted from the overall growth of the industry. 

Healthy Liquidity Position 

Financials 

The Biggest Beneficiary Of Stay-At-Home - Media & Entertainment Industry 

Publication Segment – IP Creation & Monetization 
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Valuation & Outlook 

 We expect that the music consumption will see a steady rise both directly (song listening) and indirectly 
(songs being used in web series). 

 Saregama has been expanding its business from distribution of music, both in digital and physical mode to 
producing movies and television content, in line with the changing trends of the music and the 
entertainment industry. 

 Company is cementing its leadership position with new film and non-film music acquisition across Hindi, 
Tamil, Bhojpuri, Punjabi and other regional languages. It has also established its presence in television 
serial segment in South India and expanding presence in film production for digital platform which leads to 
revenue diversification. 

 Government initiatives and growth in digital consumption has resulted in a change in the music ecosystem 
which is aiding Saregama’s proposition in the market. 

 Company’s revolutionary products like Carvaan, exceptional content and a vast and irreplaceable 
catalogue of music has helped it to become more stronger in the market and to be a future ready content 
IP company. 

 Saregama is confident of further strengthening its position as the partner of choice for platform businesses as 
well as consumers in the days to come. 

 IP monetization with increase in content consumption remains the key for the company. Revenues through 
licensing deals with global digital platforms have started to provide results. Saregama’s strategy to develop 
Carvaan as a platform and its monetization through ads & subscription revenue could provide long term 
visibility. 

 With 1.3 bn Indians and so many Indians all over the world, no digital app could survive without dealing with 
Saregama. Company through its quality content is in good position and provides an upper hand to work with 
all major studios. 

 Given the strong growth prospects we have valued the stock at 15x FY22E EPS to arrive at a target price of 
Rs. 815 with an upside potential of 23% for an investment horizon of 9-12 months and thus recommend a 
“Strong Buy” rating on the stock. 

Investment Risk 

 Susceptibility to challenges posed by piracy of music 

 Competition 

 Rapid technological changes 
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Financial Details  (Consolidated) 

Source: Company Data, SMIFS Research   

Income Statement

Particulars (in INR Crore) Q2FY21 Q2FY20 YoY% Q1FY21 QoQ% H1FY21 H1FY20 YoY% FY19 FY20 YoY%

Total Sales 108.1 157.5 -31.3 76.5 41.3 184.6 283.4 -34.9 544.7 521.5 -4.3

COGS 15.1 57.3 -73.6 9.9 52.9 25.0 102.5 -75.6 223.4 163.7 -26.7

Gross Profit 93.0 100.2 -7.2 66.6 39.6 159.6 180.9 -11.8 321.3 357.8 11.4

Gross Profit margin (%) 86.0 63.6 87.1 -105 bps 86.5 63.8 59.0 68.6 962 bps

Employee benefits expense 18.0 15.5 16.1 17.4 3.0 35.4 30.9 14.5 56.5 66.6 17.9

Advertisement and sales promotion 6.9 26.2 -73.5 6.1 14.3 13.0 57.0 -77.2 104.9 92.9 -11.4

Royalty expense 15.2 15.5 61.3 13.3 14.7 28.5 29.7 -4.0 55.9 61.3 9.5

Other expenses 16.0 18.8 -14.9 10.9 46.2 26.9 38.0 -29.1 65.9 76.5 16.2

Total expenses 71.3 133.3 -46.5 57.6 23.7 128.9 258.0 -50.1 506.6 461.0 -9.0

EBIDTA (Ex OI) 36.9 24.2 52.3 18.9 95.3 55.7 25.3 120.1 38.2 60.5 58.5

EBIDTA margin(%) 34.1 15.4 24.7 942 bps 30.2 8.9 7.0 11.6 459 bps

Other Income 3.4 2.9 17.0 5.4 -35.9 8.8 5.1 72.1 56.4 11.2 -80.1

Deprciation & Amortization 1.3 1.1 9.6 1.3 -2.3 2.5 2.3 9.1 3.3 4.6 39.3

EBIT 39.1 26.0 50.2 23.0 70.1 62.0 28.1 120.5 91.2 67.1 -26.5

EBIT margin(%) 36.1 16.5 30.0 610 bps 33.6 9.9 16.7 12.9 -389 bps

Interest cost 0.8 2.0 -59.7 1.0 -14.7 1.8 3.9 -55.0 6.6 6.7 2.3

Profit before tax 38.2 24.0 59.4 22.0 73.7 60.3 24.2 148.9 84.7 60.4 -28.7

PBT margin (%) 35.4 15.2 28.8 659 bps 32.6 8.5 15.5 11.6 -397 bps

Tax 9.3 4.6 103.9 6.3 49.1 15.6 6.0 158.2 30.4 16.9 -44.5

Tax rate % 24.4 19.0 27.9 28.4 -14.2 25.8 24.9 3.8 35.8 27.9 -22.1

Profit after tax 28.9 19.4 48.9 15.8 83.5 44.7 18.2 145.8 54.3 43.5 -19.9

PAT margin(%) 26.8 12.3 20.6 614 bps 24.2 6.4 10.0 8.3 -163 bps

EPS (INR) 16.5 11.1 48.8 9.1 80.1 25.6 10.3 148.3 31.2 25.3 -18.9
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Securities and earn brokerage or other compensation or act as a market maker in the Financial Instruments of the Subject Company/ 

companies mentioned herein or act as  an Advisor or Lender/Borrower to such Companies or have other potential/material Conflict of 

Interest with respect to any recommendation and related information and opinions at the time of the publication of the Research Report. 

Or at the time of Public Appearance. SMIFS does not have proprietary trades but mat at a future date, may opt for the same with prior 

intimation to Clients/ Investors and extant Authorities where it may have proprietary long/short position in the above Scrip(s) and 

therefore should be considered as interested. The views provided herein are general in nature and do not consider Risk Appetite or 

Investment Objective of any particular Investor; Clients/ Readers/ Subscribers of this Research Report are requested to take independent 

professional advice before investing. The information provided herein should not be construed as invitation or solicitation to do business 

with SMIFS. 

SMIFS or its subsidiaries collectively or Research Analysts or their relatives do not own 1% or more of the equity securities of the 

Company mentioned in the Research Report as of the last day of the month preceding the publication of the Research Report.  

SMIFS encourages independence in Research Report preparation and strives to minimize conflict in preparation of Research Report. 

Accordingly, neither SMIFS and their Associates nor the Research Analysts and their relatives have any material conflict of interest at the 

time of publication of this Research Report or at the time of the Public Appearance, if any.  

SMIFS or its associates might have managed or co-managed public offering of securities for the subject company or might have been 

mandated by the subject company for any other assignment in the past twelve months. 

SMIFS or its associates might have received any compensation from the companies mentioned in the Research Report during the period 

preceding twelve months from the date of this Research Report for services in respect of managing or co-managing public offerings, 

corporate finance, investment banking, brokerage services or other advisory service in a merger or specific transaction from the subject 

company. 

SMIFS or its associates might have received any compensation for products or services other than investment banking or brokerage 

services from the subject companies mentioned in the Research Report in the past twelve months. 

SMIFS or its associates or its Research Analysts did not receive any compensation or other benefits whatsoever from the subject 

companies mentioned in the Research Report or third party in connection with preparation of the Research Report. 

Compensation of Research Analysts is not based on any specific Investment Banking or Brokerage Service Transactions. 
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Disclaimer 

The Research Analysts might have served as an officer, director or employee of the subject company. 

Neither the Research Analysts nor SMIFS have been engaged in market making activity for the companies mentioned in the Research 

Report. 

SMIFS may have issued other Research Reports that are inconsistent with and reach different conclusion from the information 

presented in this Research Report.  

A graph of daily closing prices of the securities/commodities is also available at www.nseindia.com and/or www.bseindia.com, 

www.mcxindia.com and/or www.icex.com.  

SMIFS submit’ s that no material disciplinary action has been taken on the Company by any Regulatory Authority impacting Equity 

Research Analysis activities in last 3 years.  

This Research Report is not directed or intended for distribution to, or use by, any person or entity who is a citizen or resident of or 

located in any locality, state, country or other jurisdiction, where such distribution, publication, availability or use would be contrary to 

law, regulation or which would subject SMIFS and affiliates to any registration or licensing requirement within such jurisdiction. The 

securities described herein may or may not be eligible for sale in all jurisdictions or to certain category of investors. Persons in whose 

possession this document may come are required to inform themselves of and to observe such restriction. 

 

 

For queries related to compliance of the report, please contact: -  

Sudipto Datta, Compliance Officer  

SMIFS Limited.  

Vaibhav, 4 Lee Road, Kolkata 700020, West Bengal, India. 

Contact No.: +91 33 4011 5414 /91 33 6634 5414 

Email Id.: compliance@smifs.com |Website: www.smifs.com 

http://www.nseindia.com
http://www.bseindia.com
http://www.mcxindia.com
http://www.smifs.com

